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JMC30                                                                                 Citizen Journalism 

 

Course Objectives 

 

 To make students understand the concept of Citizen Journalism, which has enabled 

ordinary people to report newsworthy situations around them. 

 To teach students what are the challenges posed to mainstream media by citizen 

journalism.  

 

Course Outcomes  

 

 Students will be able to report the issues confronting them and newsworthy situations 

missed by mainstream media.   

 They can contribute citizen’s content to mainstream media, thus serve as a source of news 

for the latter.  

 

UNIT- I Understanding Citizen Journalism 

 

 Citizen Journalism- Concept and definitions 

 Characteristics and types of citizen journalism. Prominent CJ organisations 

 Significance and demerits of citizen journalism. Comparison of citizen journalism 

with mainstream journalism 

 Role of information and communication technologies in proliferating citizen 

journalism 

 Photo-captions: Principles and Types  

 

UNIT- II Historical Perspective  

 

 Evolution of citizen journalism. Old and modern citizen journalism.  

 Citizen journalism in India with a special reference to Kashmir. 

 Television citizen journalism. CNN-IBN’s ‘The Citizen Journalist Show.’  

 Online citizen journalism in India. 

 Visual Storytelling: Potential video and audio formats available on smart phone. 

Multi-track editing on smart phone. 

 

Practical Work 

 

Practical work will involve capturing newsworthy and off-beat pictures and writing captions 

on the same, and creating multimedia content on various themes. The practical work will be 

assigned and assessed by the concerned faculty. 
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