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JMC 30: Citizen Journalism 

Citizen journalism is a rapidly evolving form of journalism, which has enabled ordinary 

people to report newsworthy situations around them. It means citizens themselves report the 

issues confronting them. The advent of Information and Communication technologies (ICTs) 

has proliferated the process of citizen journalism. 

 

Objectives 

Nowadays mainstream media do not serve as the only source of news. The alternative news 

sources on Internet, such as blogs, web portals, social networking sites and websites featuring 

user-generated content (USG), give a good competition to mainstream media. It is, therefore, 

important for students to understand this novel trend in journalism. They also need to learn 

how to deal with the challenges posed to mainstream media by citizen journalism.  

 

UNIT- I Understanding Citizen Journalism 

• Citizen Journalism- concept and definitions. 

• Characteristics of citizen journalism.  

• Types of citizen journalism.  

• Significance and demerits of citizen journalism.  

• Citizen journalism vs. mainstream journalism.  

• Role of information and communication technologies in proliferating citizen 

journalism.  

 

UNIT- II Historical Perspective  

• Evolution of citizen journalism. Where did the term ‘citizen journalism’ come from?  

• Old and modern citizen journalism.  

• Citizen journalism in India.  

• Television citizen journalism. CNN-IBN’s ‘The Citizen Journalist Show’  

• Online citizen journalism in India.  

• State of citizen journalism in Kashmir.  

 

Practical Work 

 

Practical work will involve the exercises as per the details above. The practical work will be 

assigned and assessed by the concerned faculty. 
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